Psalm 96 overview – ‘I’d Like To Teach The World To Sing’
In 1969, Coca-Cola’s advertising agency created what proved to be one of the most popular TV ads ever made. Bill Backer, the creative director on the Coca-Cola account was travelling to London's Heathrow Airport when heavy fog forced him to land instead at Shannon Airport in Ireland. Irate passengers were obliged to share rooms at Shannon’s only hotel or to sleep at the airport. Tempers ran high. But the next morning, as the passengers gathered in the airport coffee shop, Backer noticed that several who had been among the most irate were now laughing and sharing stories over bottles of Coke. Backer pulled out a paper napkin on which he scribbled the line, "I'd like to buy the world a Coke and keep it company.” When complete the song declared (in very folksy 70’s terms): 

“I'd like to buy the world a home and furnish it with love; Grow apple trees and honey bees, and snow white turtle doves. I'd like to teach the world to sing in perfect harmony; I'd like to buy the world a Coke and keep it company.”
Later this jingle was joined with the concept of television’s ‘First United Chorus of the World’ made up of young people from around the world, in native costumes, singing the new song on a green hillside. When released in July of 1971, the ad was so dramatically successful that thousands wrote letters to Coca-Cola and phoned radio stations asking them to re-play the commercial and the song. (‘Highlights from the Motion Picture Archives; U.S. Library of Congress: ‘Fifty years of Coca Cola Television Advertisements’ http://memory.loc.gov/ammem/ccmphtml/index.html)
But thousands of years before Coca-Cola’s ad agency ever dreamed of a world united by a Coke and a song, God gave Israel’s King David a prophetic vision that, while similar in concept, is vastly grander in its scope and eternally greater in its significance. Psalm 96 is a song written to be sung not by choir of youths spread across a hillside, but by a choir of nations spread across the whole earth. The lyrics of King David’s song urge this great choir to loudly lift up their voices to heaven and harmoniously shout, 

‘Sing to the Lord a new song; Sing to the Lord all the earth. Sing to the Lord, praise his name; proclaim his salvation day after day. Declare his glory among the nations, his marvellous deeds among all peoples…’ (Psalm 96:1 – 3)
Today, almost 3000 years after this prophetic song about Christ was written, it is no longer a new song. However, it is still being sung and read aloud by God’s people around the world as a declaration of the eternal hope and salvation that are ours through Christ Jesus. If the simple and momentary pleasure of sharing a fizzy drink with friends is worth singing about, how much more so this Psalm! 
In his book, ‘Promoting the Gospel’ John Dickson makes the point that ‘promoting the gospel to the world is more than a rescue mission; it is a reality mission.’ In other words, spreading God’s good news is not something that should be done from self-centred motives such as guilt, pride, or fear. Gospel songs like Psalm 96 are meant to be sung freely, spontaneously and often simply because they contain the wonderful truth that our God has sent his only Son to offer forgiveness and new hope to the world that he created. 
In the Bible’s final book, the Apostle John records his vision of a great choir comprised of a countless multitude from every nation. John witnessed this choir singing a new song that has yet to be revealed to us (Rev 14:3). But although we don’t now know the exact tune or lyrics to this new song, we do know its content. It’s all about our Creator’s astounding love that has been wonderfully expressed to us in his Son Jesus. It is a song to teach the world to sing.  
